TRENDS IN THE CD-ROM INDUSTRY AND HOW THEY
WILL CHANGE THE WORK OF THE INFORMATION
PROFESSIONAL

By Ann Lawes

Abstract: TFPL produces the CD-ROM Directory and has done so since 1986. It
is now available in CD-ROM format as well as hard copy. CD-ROM and multi-
media titles have more than doubled within the last year and a half. The paper
examines this aspect, and looks at subjects, language and price. It then examines
the effects on libraries and staff. Department's image has been enhanced, people
are interested, attracied, and find CD-ROM user-friendly and quick. They do
however need training. Service is improved, but information is not as up-to-date
as online. Effects on staff are looked at - how they become involved in CD-ROM,
how traning programmes are needed, for self and users. We look to the future.

TFPL has been monitoring the CD-ROM industry since 1986 when it produced its
first CD-ROM Directory.

A measure of the growth of this industry is that the first directory came in A5
format; numbered 125 pages, 48 titles. The latest edition is A4, 1070 pages, 4731
titles.

It is also available in CD-ROM format - naturally.

Each year we produce a compilation of facts and figures. This is the 1993 version
and is available for £25.

Figure 1: CD-ROM and multimedia CD titles

Within a year and a half - 1992 to mid 1993 - the number of titles has more than
doubled. The market took off in 1992,

In less than 10 years (7 years) we have gone from almost nothing to 6000 titles.

Growth shows no sign of slowing down. In fact, it is accelerating. The curve is
getting stecper and steeper.
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Figure 2: New CD-ROM & Multimedia CD titles in 1993 Edition

Of the 3597 disks in the 1993 edition, 42.3% are new. 61% are aimed at our
market - the PC market.

Table 1: CD-ROM and multimedia CD titles by subject 1992-1993

General interest titles form a significant percentage. The remainder are aimed at
specific, vertical markets. For example, medical, business.

Table 2: CD-ROM & multimedia CD titles by language of disc 1992-1993
English includes American therefore -

63% of all titles are American which results in a bias to American material.
Figure 3: CD-ROM & multimedia CD titles by type 1993

Bibliographic and full text most important.

Although there are more than ever they make up a smaller percentage of the total
(1993 cf 1992) because of the growth in multimedia, images etc.

Figure 4: Price range of CD-ROM & multimedia CD titles 1991-1993

Most come between $100 and $500 but the biggest growth is those priced at under
$100 because these are aimed at the consumer market.

So we have an information resource which has grown phenomenally. And we
know that libraries are buying them is great quantities.

What effects are they having on libraries and staff?
Are our methods of information provision changing? Improving?
What do users think about it all?

Each library and information scrvice will have its own aims and objectives to meet
the needs of its particular clientele.

However it is possible to make some general observations.

Status of library

CD-ROMs are popular with both library staff and users. They've been "a catalyst
in the end user revolution and, whatever the future of the technology, they have
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ensured that library and information services will never be the same again",
(Richard Biddiscombe, University of Birmingham),

Many libraries maintain that CD-ROMs have enhanced the status of the depart-
ment.

Excellent public relations.

Attracts new people as well as regular users of the library.

Users
Users love CD-ROM - it is user friendly.

- speed of retrieval

- varicty of search capabilities
- browsing

- print results.

They gain confidence because there is no penalty for inefficient use.
but

Users refuse to read help screens, are impatient and demanding, won't look at any
other information.

Difficult to get younger users to use any printed reference tools.

Need extensive training, for example programmes of individual tuition,
Considerable library staff time is involved.

Service provision
Makes information more easily accessible to students and employees.

Enrich collections by acquiring quantities of text at increasingly competitive
prices.

Faster and more sophisticated searches produce better service.

Can give everyone nctworked PC access so different kinds of useful information
on their desktops.

but
not as up to date as online.

Reduced use of printed versions leading to cancelled subscriptions.
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Finances
The price is known and is independent of search time.
Use of online services reduced.

Where heavily used database is on CD-ROM, use for retrospective scarches and
do online search for most recent material.

but

initial and ongoing costs can be heavy - hardware, software, discs and physical
installation.

How to pay?
Grants for start up costs.

Pay by putting own information on CD-ROM and s¢lling.

Effects on staff

CD-ROM has brought about enhanced skills, freed up staff time for value added
work, and increased job satisfaction.

How?

Virtually all members of staff in a library become involved in a CD-ROM service
to some extent. This means that:

- librarians have to know how to use a lot of different interfaces. Users generally
have specialisms and only need to become familiar with one

- reference librarians and non professional staff not previously involved with
onling become computer literate

- continuous and comprehensive training programmes are essential to keep staff
up to date with developments and new products

- helping users with CD-ROM takes longer than print and the librarian becomes
more involved in user's research

In other words, the librarian becomes adviser, consultant, trainer.

1t is fair to say that CD-ROM has taken libraries by storm. It took 15-20 years be-
fore online information pervaded but CD-ROM has only taken 4 years to do much
the same thing.
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So what of the future?
We don't see growth slowing down in the immediate future,

Competition will bring the cost of products down particularly in general interest
areas.

As multimedia rises in importance a lot more products will include:

graphics
sound.

Librarians will need to adjust from the viewpoint that information and text are
synonymous. They will need to learn to use these new facilities and develop new
techniques to train others to make good use of them.

Ann Lawes

TFPL Ltd.

17-18 Britton Street
London ECIM 5NQ
United Kingdom
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Table 1:

CD-ROM AND MULTIMEDIA CD TITLES BY SUBJECT 1992-1993

1992 1993
Sublect Heading Humbar Bercantaos itumber Earcontage 1992-93 Increase (%)
Ganeral Intecast, Lelsure & Recreation Ms 158 800 187 4
Arts & Humanitles 227 10.3 447 124 $7
Comp & Computer Prog 215 [ X4 5 8 [-9]
Maodicine, Heah & Nursing 107 8.9 252 70 -
Sciance & Technology 185 0.4 280 78 51
Busl & Company h 177 a0 2858 74 50
Advestising, Design & Markeling 188 7.5 280 T4 (1]
Banking, Finance & Econamics 165 7.5 249 (X 51
Education, Tralning & Carears 165 1.5 424 7ns 180
Cilms, Law & Laglalation 163 T4 297 a3 | 82
Govemnment laformation & Census Data 135 7.0 268 74 72
Mrpe, Map Data & Geography 155 70 282 73 L)
Librarias & Information Sclence 148 a7 194 54 n
Earth Sclences 145 as 188 52 3
Chamicals, Drugs & F fical 125 57 165 46 »
Meows, Media & Publishing 117 83 17t 48 45
Languages & Lingulsties 110 50 258 12 135
Social & Poltical Sclences 8 4.0 157 4.7 78
Direciodes 4] 38 108 29 <]
Transpod & Tranaporstion Systems n 3.3 188 47 13%
Uls Sdences T2 a2 148 41 103 i
Agricuture & Flsheries 02 28 L 27 55
Miitasy Information & Waapans 47 21 n 20 L1
Architecturs, Construction & Houslng a3 1.8 83 24 2
ntakectus] Propecty a5 1.4 48 13 3
Total Wes n 1992 = 2212
Total ties bn 1983 = 3587

Totals above sum \o greater than 100% due ta disce covmdng more Lhan one subject area

TFPL Publishing 1993

34




Table 2:

CD-ROM & MULTIMEDIA CD TITLES BY LANGUAGE OF DISC 1992-1993

1992 1993

Language Number Fercentage Number Percentage
Engllsh 1489 ) 825 2554 .0
French 210 9.5 290 8.0
German 192 8.2 283 73
Japaness 128 58 213 58
ltalian 122 55 173 48
Spanish 103 47 202 56
Dutch 8 as 118 32
Banfsh 18 7 28 L]
Swadish 22 1.0 28 7
Hubrew 8 .2 28 7
Canlonase/Mandsrin ] 21

Patugusse 5 19

Horwegian H i7

Groek ] 14

Flanish 11 12

Latin § 12

Alriaany 4 ]

Hungarlan 3 4

Crach 0 4

Flamlsh 4 3

Russisn 2 3

Coptiz [} 2

Greanlandic 1 1

loslandle 1 1

Welsh 1 1

Norean ¥ )

Catalan [} 1

Slovak ] 1

* Net specitied asq Lhy ]

Many discs oontaln information In more than ona language.

TFPL Publishing 1993
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